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1. INTRODUCTION

The interest of entrepreneurial among housewives has increased prominently in recent years. From the total
population of 2.2 million, it is estimated that about 547,000 housewives are capable of becoming Micro, Small, and
Medium Enterprises (MSME) entrepreneurs (Depok City Statistical Agency [BPS], 2025), representing a tremendous
economic potential, which has not been fully developed. Women contribute to the family economy and the wider
welfare of the community and are a significant driver of regional economic progress, indicating the significance of
the need to find out and develop women’s entrepreneurial motivation (Anggadwita & Dhewanto, 2016). As one of
Jakarta’s various satellite cities, Depok City has unique features that give it an edge: strong population mobility,
decent infrastructure access, and proximity to the national economic center. With its strategic positioning, there are
abundant opportunities for housewives to open businesses both in the household and online. But entrepreneurial
motivation does not happen at will, and it depends on a strong set of catalysts, especially psychological and social
enablers. A number of psychological and social variables, especially family support and self-efficacy, have been
recognized as critical factors for encouraging entrepreneurial interest (Bandura, 1997). A supportive family structure
is emotionally and practically motivating for housewives to take up more entrepreneurial initiatives. These support
functions can consist of help with household chores, start-up funds, or even just encouragement and stimulation to
begin entreprencurship (House, 1981). Self-efficacy (or a person's capacity to effectively engage in business
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activities) is the internal determinant that impacts risk-taking attitude, perseverance to overcome problems, and
optimism about the possibility of a successful outcome of the entrepreneurial efforts (Bandura, 1997). There is,
however, an empirical divide between what theory predicts and what housewives actually experience on the ground.
Literature indicates that women’s “double burden,” to support their family responsibilities and to pursue
entrepreneurial ambitions, can cause increased feelings of isolation and reduced engagement in entrepreneurial
endeavors, such as training programs (Brush et al., 2019; Knowlton et al., 2015). A systematic examination of
constraints that women experience in developing countries indicates these barriers include gender discrimination,
work/home conflict, lack of resource access, lack of suitability of training, and personality differences (Panda, 2018).
Content analysis of the entrepreneurial training platforms and participant reviews related to this task show a
perception gap between the suggested support in the training programs and practice: up to 32% of this research’s
participants stated they found the content to be either only partially relevant to their experiences on the job, in this
case, in that they had the double workload of caring for the family and wanting to get into business. This is also in
line with the Indonesian context, where women often face a lack of access to training programs and are exposed to
constraining aspects such as family life, religious ideology, and culture based on discrimination (Anggadwita &
Dhewanto, 2016; Oktari, 2021). Existing programs typically neglect to take into consideration different family
dynamics, time constraints, and role conflicts that are specific to women entrepreneurs, including the persisting
structural and societal barriers brought by the dual responsibility of balancing the business with managing family life
(Elam et al., 2021; Somia, 2023). Redressing these gender blind spots in entrepreneurship training is, therefore, a
prerequisite to creating meaningful programs that are responsive to women entrepreneurs (Knowlton et al., 2015).
This is where entrepreneurial coaching comes in. Training not only serves as a tool for the transfer of useful
knowledge but also as a platform for establishing networks, acquiring real abilities, and enhancing self-belief (Fayolle
& Gailly, 2008). Online learning has greatly broadened access to training in the digital age and that has allowed
housewives to take a flexible approach to learning in a way that ensures the fulfillment of domestic roles. Three key
factors help make this research important. First, although many studies have focused on general aspects of
entrepreneurial interest, research specifically about family support, self-efficacy, and training access in the context
of urban Indonesian housewives is limited. Second, Depok City is special in that it is a unique context and many of
its housewives are not much studied. Third, this model of mediation used in this study also offers theoretical
contribution to the development of models of entrepreneurship. This study provides seven research questions based
on the above findings: (1) Does family support impact access to training? (2) Does family support influence
entrepreneurial interest? (3) Does self-efficacy affect access to training? (4) Does self-efficacy affect entrepreneurial
interest? (5) Does training access influence entrepreneurial interest? (6) Does training access mediate the connection
between family support and entrepreneurial interest? (7) Does training access mediate the connection between self-
efficacy and entrepreneurial interest? Accordingly, seven hypotheses are proposed: Hi—Hs test the direct effects of
family support, self-efficacy, and training access; He—H> test the mediating role of training access.

2. LITERATURE REVIEW
2.1 Theoretical and Conceptual Background
2.1.1 Entrepreneurial Interest

Entrepreneurial interest is a cognitive process that underlies an individual’s decision to initiate and develop
anew business (Zhao & Seibert, 2006). Ajzen’s (1991) Theory of Planned Behavior describes entrepreneurial interest
as a manifestation of intention a direct predictor of actual entrepreneurial behavior. Krueger (2000) further nuanced
this perspective, explaining how individual traits (knowledge, personality, and self-belief) interact with the social
environment (family support, social norms, available opportunities) of the individual. In the context of Indonesian
housewives, entrepreneurial interest is uniquely motivated not only by economic factors, but also by desires for self-
development, financial independence, and contribution to family welfare (Poerwandari & Welianti, 2018).
2.1.2 Family Support

Family support is one of the basic kinds of social support in a single person’s life. House (1981) describes it
as interpersonal exchanges of emotional concern, instrumental assistance, information, and appraisal from their
family members. In entrepreneurship research, family support includes emotional support (encouragement,
empathy), instrumental support (financial capital, household assistance), informational support (business advice,
market knowledge), and appraisal support (constructive feedback, recognition). In Indonesia’s collectivist culture,
family support is especially important since entrepreneurship choices made by housewives are bound to rely on
family, in particular, the acceptance and support of spouses and children (Poerwandari & Welianti, 2018). Research
by Hsu et al. (2021) found that supportive family influences entrepreneurial interest positively in terms of lower
risks, higher self-confidence, provision of resources, support in reducing conflict of roles.
2.1.3 Self-Efficacy

Self-efficacy, developed by Albert Bandura within the context of the Social Cognitive Theory, is the belief
that is based on the ability of an individual to organize and execute the actions that result in a specific outcome
(Bandura, 1997). In entrepreneurship, this develops into entrepreneurial self-efficacy (ESE) belief in one’s ability to
succeed in entrepreneurial tasks and roles. Bandura (1997) identifies four primary sources of influence: mastery
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experiences (successes from the past), vicarious experiences (observing others who are similar), social persuasion
(encouragement through verbal means), and physiological states (both physical and emotional conditions). For
housewives, ESE encompasses unique dimensions including time management, dual-role management, marketing
efficacy, financial efficacy, innovation efficacy, and managerial efficacy (Ghozali et al., 2023).
2.1.4 Training Access

Training access refers to the ease with which individuals can obtain the knowledge, skills, and attitudes
required to start and develop businesses through structured training programs (Welianti, 2020). Fayolle & Gailly
(2008) define entrepreneurial training as learning activities designed to develop entrepreneurial competencies,
including business knowledge, practical skills, and supportive mental attitudes. Access to training is assessed in this
study on three levels: availability (existence and variety of training programs), accessibility (affordability, geographic
reach, schedule flexibility) and quality (instructor competence, content relevance, practical applicability). In the
digital era, online platforms have increased accessibility to housewives experiencing limited time and mobility
(Widiyanto et al., 2024).
2.1.5 Conceptual Framework and Theoretical Justification

Thus, this study synthesizes the Theory of Planned Behavior (Ajzen, 1991), Social Cognitive Theory
(Bandura, 1997), and Social Support Theory (House, 1981) into a cohesive theoretical framework. The model posits
that: (1) Family Support (Xi) — Training Access (Z) and Entrepreneurial Interest (Y); (2) Self-Efficacy (X2) —
Training Access (Z) and Entrepreneurial Interest (Y); (3) Training Access (Z) — Entrepreneurial Interest (Y); and
(4) Training Access mediates both X: — Y and X2 — Y relationships. Jaelani & Raharjo (2023) who discovered that
training access can serve as a mediating variable by either amplifying (enhancing effect) or compensating
(compensatory effect) for psychosocial factors influencing entrepreneurial interest suggests that training access may
indeed mediate effect.
2.2 Empirical Review and Hypotheses

Table 2.1 Summary of Prior Studies and Measurement Justification

No. I;ZZiarcher & Key Variables Measurement Items/Indicators

Mastery experience, vicarious experience, social persuasion,

1 Bandura Self—efﬁcac.y, SOUrGes, physiological state — adopted as four sources of self-efficacy
(1997) behavioral impact e
(X2) measurement in this study
Family support,

Hsu ef al women's Emotional support, instrumental support, informational
2 ) support, appraisal support (House, 1981) — four dimensions

(2021) entrepreneurial . oL
intention adopted as family support (X1) measurement indicators
. Tralplng | access, Availability, accessibility, and quality of training — three
Jaelani & family environment, .. . -
3 . . dimensions adopted as training access (Z) measurement
Raharjo (2023) entrepreneurial o
) . indicators
intention
Self-efficacy,
. entrepreneurship ESE dimensions: marketing, innovation, management,
Ghozali et al. . . . )
4 education, finance, risk-taking, and dual-role management — inform
(2023) . o ;
entrepreneurial entrepreneurial interest (Y) measurement items
intention
Family support (X),
This Stud frea:ifr;?rfﬁca(;}c]:cess ()%Z), 17 indicators across 4 constructs on a 5-point Likert scale;
5 (2026) y me diat% ) > PLS-SEM analysis via SmartPLS 3; integrates House (1981),
> Bandura (1997), Ajzen (1991), and Fayolle & Gailly (2008)
entrepreneurial

interest (Y)

Source: Compiled from cited sources
From the literature, seven hypotheses are created:
- Hi: Family support has optimistic thinking and significant impact on training access.
- Hz: Family support has optimistic thinking and significant impact on entrepreneurial interest.
- Has: Self-efficacy has optimistic thinking and significant impact on training access.
- Ha: Self-efficacy has optimistic thinking and significant impact on entrepreneurial interest.
- Hs: Training access has optimistic thinking and significant impact on entrepreneurial interest.
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- He: Training access mediates the impact of family support on entrepreneurial interest.
- H: Training access mediates the impact of self-efficacy on entrepreneurial interest.

3. RESEARCH METHODOLOGY

The research used a quantitative explanatory survey design, chosen for its ability to establish systematic and
objective causal relationships among pre-defined variables (Creswell, 2014). A cross-sectional design was employed,
with data collected in April 2026. The population consists of all housewives in Depok City, West Java, Indonesia.
The estimated population is 547,000 (BPS Depok City, 2025). The samples of 100 subjects calculated by Slovin’s
method (n = N/(1+Ne?), e = 10%), verified against Hair et al.’s (2017) PLS-SEM minimum constraint of 10x
maximum number of structural paths to a certain construct. Method Stratified random sampling was applied on five
sub-districts, corresponding to Depok’s geographic diversity (north, south, east, west, and center; 20 respondents per
sub-district). There were four variables research operationalized using 5 points likert scale: Family Support (Xi - 5
items measuring emotional, instrumental and informational support), Self-Efficacy (X2 - 5 items measuring business
capability confidence, obstacle management belief and dual-role management), Training Access (Z - 4 items
measuring availability and quality of training) and Entrepreneurial Interest (Y - 3 items measuring conative intent
and affective commitment). The tool validity and reliability were verified by outer model testing on the 100
respondents' primary dataset, using outer loading > 0.7, AVE > 0.5, Cronbach’s Alpha > 0.6, and Composite
Reliability > 0.7 (Hair et al., 2017). Analysis of data was performed by use Partial Least Square - Structural Equation
Modeling (PLS-SEM) the name application use is SmartPLS version 3, owing its suitability with complex mediation
models, robustness to non-normal distributions, and its robustness when working with moderate sample sizes.
Analysis took place there are two steps: (1) An Outer Loading evaluation assessing convergent of validity (AVE,
outer loading), divergent validity (Fornell-Larcker Criterion), reliability (CR, Cronbach's Alpha), and collinearity
(VIF). (2) Inner Model evaluation testing path coefficients, coefficient of determination (R?), and hypothesis
significance via bootstrapping (5,000 sub-samples, o = 5%, t > 1.96).

The conceptual model of the study is presented in Figure 1.

Figure 1. Conceptual Model of the Study
Legend: ——— Direct Effect -» Mediation Path (via Z)
Source: Author (2026). Solid arrows (—) represent direct effects; dashed notation indicates mediation
paths through Training Access (Z). H2 was not statistically significant (p > 0.05).

4. RESULT AND DISCUSSION
4.1 Outcome
4.1.1 Characteristics of The Respondent

The primary data were obtained by using structured questionnaires to 100 housewife participants in Depok
City, with a 100% response rate. Tables 4.1 through 4.3 present the respondent profile by age, education level, and
prior entrepreneurial experience.

Table 4.1 Respondent Distribution by the Age Group

Age Group Frequency Percentage
22-30 years 9 9%
31-40 years 33 33%
41-50 years 23 23%
> 50 years 35 35%
Total 100 100%
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Source: Primary Data (2026)
Table 4.1 shows that the majority of respondents (91%) are aged 31 and above, reflecting mature adults with
substantial domestic responsibilities.
Table 4.2 Respondent Distribution by Education Level

Education Level Frequency Percentage
Elementary (SD) 2 2%
Junior High (SMP) 3 3%
Senior High (SMA) 30 30%
Diploma-3 14 14%
Bachelor’s (S1) 51 51%
Total 100 100%

Source: Primary Data (2026)
As shown in Table 4.2, over half respondents (51%) hold a bachelor’s degree, indicating strong educational
capital that may facilitate training absorption and self-efficacy development.
Table 4.3 Respondent Distribution by Prior Entrepreneurial Experience

Prior Entrepreneurial Experience Frequency Percentage
Yes 74 74%
No 26 26%
Total 100 100%

Source: Primary Data (2026)
Table 4.3 indicates that 74% of respondents have prior entrepreneurial experience, suggesting that their
entrepreneurial interest is grounded in practical context rather than purely aspirational.
4.1.2 Measurement OQuter Loading Evaluation (Outer Loading)
The convergent validity was considered through outer loadings and Average Variance Extracted (AVE).
All indicators achieved outer loading have values above 0.70, with lowest being X1.1 (0.754) and the highest Y1.2
(0.950). Table 4.4 presents the AVE, Cronbach’s Alpha, Composite Reliability for all construction

Table 4.4 Convergent Validity and Reliability Results

Variable AVE Cronbach’s Alpha Composite Reliability
X1 — Family Support 0.721 0.902 0.928
Xz — Self-Efficacy 0.745 0914 0.936
Z — Training Access 0.801 0.917 0.941
Y — Entrepreneurial Interest 0.859 0.917 0.948

Source: Primary Data Processed with SmartPLS 3 (2026)

As seen in table 4.4, all AVE exceeded values the 0.50 threshold, and all Cronbach’s Alpha and CR values
surpassed 0.90 well above minimum thresholds (Hair et al., 2017). Discriminant validity was confirmed using the
Fornell-Larcker criterion (e.g., VAVE for Xi = 0.849 > maximum cross correlation = 0.577). VIF values ranged from
1.00 to 4.475, all below 5.00. Model fit yielded SRMR = 0.068 (< 0.08) and NFI = 0.805 (> 0.80), both indicating
acceptable model fit.

4.1.3 Structural Evaluation Model and Hypothesis Testing

The determination of coefficient (R?) for Training Access was 0.559, indicating that Family Support and
Self-Efficacy together explain 55.9% of variance in training access. For Entrepreneurial Interest, R? = 0.344,
indicating moderate explanatory power (Chin, 1998). Table 4.5 presents the complete hypothesis testing results
derived from bootstrapping with 5,000 sub-samples.
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Table 4.5 Hypothesis Testing Results (PLS-SEM Bootstrapping)

Hyp. Path B Coeff. t-Stat p-Value Decision
Hi X1 — Z (Training Access) 0.339 3.45 <0.01 Accepted
g, XY (Entreprencurial g, 1.52 > 0.05 Rejected

Interest)
Hs X2 — Z (Training Access) 0.510 5.18 <0.01 Accepted
g, e Y (Entreprencurial ) 54, 3.92 <0.01 Accepted
Interest)
g, 27 Y (Entreprencurial 0.486 4.95 <0.01 Accepted
Interest)
Xi—>7Z-Y
Hs (Indirect/Mediation) 0.164 2.32 <0.05 Accepted
Xo—>Z7Z—->Y
H- (Indirect/Mediation) 0.248 2.69 <0.01 Accepted

Source: Primary Data Processed with SmartPLS 3 (2026). Highlighted row (Hz) indicates rejected hypothesis.

4.2 Discussion
H: Accepted — Family Support — Training Access (f = 0.339, p <0.01).

Training access is largely facilitated by support from family. In line with House’s (1981) social support
theory, family support for example, instrumentation supporters in the form of time allocation, support of financial,
and domestic management removes the key obstacles that keep housewives from participating in training programs.
This finding is in the direction as put forward by Jaelani & Raharjo (2023) who reported similar results among
vocational student cohorts. The moderate coefficient (0.339) suggests that, while important, family support is one of
several determinants of training access, structural factors such as program avaiability and affordability also play
critical function.

H: Rejected — Family Support » Entrepreneurial Interest (f = 0.154, p > 0.05).

Contrary to Hsu et al. (2021), family support was not directly related to entrepreneurial interest in this sample.
For educated, experienced urban housewives, internal factors like self-efficacy and accessible training appear to be
more salient determinants of entrepreneurial interest than external family encouragement alone. The rejection of Hz
further aligned with Ajzen’s (1991) about Theory of Planned Behavior that describes how entrepreneurial intention
is influenced not only by subjective norms (i.e. family support), but also by attitudes regard as behavioral control
(i.e. self-efficacy). The full mediation finding (Hs) also further highlights that family support only interacts with
entrepreneurial interest by the training access pathway, suggesting that family support’s effect acts as a ‘gateway’ to
action only when matched with specific opportunities for learning.

Hs Accepted — Self-Efficacy — Training Access (fp = 0.510, p <0.01).

Self-efficacy was the best predictor of access through training with the maximum path coefficient in the
model. This is consistent with Bandura’s (1997) Social Cognitive Theory: individuals with high self-efficacy tend to
take advantage of learning opportunities. Housewives that perceive themselves as capable of running an
entrepreneurial business see training as a great investment rather than a burden, they are more willing to navigate
practical barriers, such as cost, scheduling conflicts, or fear of inadequacy.

H4 Accepted — Self-Efficacy — Entrepreneurial Interest (§ = 0.390, p < 0.01).

Self-efficacy significantly and positively influences entrepreneurial interest, corroborating Bandura (1997)
and Ghozali et al. (2023). For urban housewives holding dual roles, self-efficacy includes confidence not only in
business competencies (marketing, finance, management) but also in balancing domestic and entrepreneurial
responsibilities. With a coefficient of 0.390, self-efficacy stands as the second strongest direct predictor of
entrepreneurial interest, reinforcing the role of internal conviction as a catalyst for entrepreneurial motivation.

Hs Accepted — Training Access — Entrepreneurial Interest (p = 0.486, p < 0.01).

Training access was the strongest direct predictor of entreprenecurial interest. When housewives have easy
access to programmes that are available, affordable, and qualitatively relevant, they acquire the knowledge, practical
skills, and networks necessary to move aspirations into concrete intentions. This supports Fayolle & Gailly (2008),
who found that quality relevant training conveys not only technical competence but also reduces the uncertainty and
fear of failure that tends to weigh down housewives’ enthusiasm for entrepreneurial action. This is especially true
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for Indonesian housewives who, as Anggadwita & Dhewanto (2016) observe, often lack access to structured business
guidance.
Hs Accepted — Full Mediation: Family Support — Training Access — Interest in entreprenuership (f = 0.164,
p <0.05).

Training access fully mediates the relationship between family support and Interest in entreprenuership,
meaning support from family influences entrepreneurial interest exclusively through its facilitation of training access.
In the urban Indonesian context, family support functions primarily as a structural enabler unlocking time, resources,
and permission for housewives to attend training rather than as a direct psychological stimulus for entrepreneurial
aspiration. This finding extends Hsu et al. (2021) and is consistent with Panda’s (2018) observation that overcoming
structural barriers requires more than social encouragement alone; concrete access to learning resources is the critical
bridge.

H7 Accepted — Partial Mediation: Self-Efficacy — Training Access — Interest in entreprenuership ( = 0.248,
p <0.01).

The mediating of role training access in the self-efficacy entrepreneurial interest relationship contributes to
the significant direct effect (H4). The dual pathway corroborates that self-efficacy both influences entrepreneurial
interest inherently (through belief and motivation) and instrumentally (through proactive training seeking behavior).
The mediating role (B = 0.248) affirms training access as a transmission channel that converts high self-belief into
concrete entrepreneurial motivation through mastery experiences, vicarious learning, and social persuasion within
training contexts (Bandura, 1997) also supported by Ghozali et al.’s (2023) mediation findings in the Indonesian
educational context.

5. CONCLUSION

This study is investigated about the entrepreneurial interest predictors of the housewives in Depok City using
an integrated model with family support, self-efficacy and training access. The hypotheses were: positive, six out of
seven, and four important findings are presented. For one, self-efficacy is the dominant independent variable
responsible for training access (= 0.510) and second the most direct predictor of entrepreneurial interest (f = 0.390),
emphasizing that internal psychological capital is a significant factor for women’s entrepreneurship development.
Second, training access demonstrates the best direct predictor of entrepreneurial interest (p = 0.486), indicating that
structured, relevant and accessible learning programs are core catalysts for stimulating entrepreneurial motivation
among housewives. Third, family support, to be sure, facilitates training access (p = 0.339), but does not directly
lead to entrepreneurial interest, since the effect is fully mediated via training access, suggesting that family support
operates as a structural enabler, rather than an immediate psychological motivator. Fourth, training access is a partial
mediator between self-efficacy and entrepreneurial interest and full mediator between family support and
entrepreneurial interest. In a theoretical sense, this study presents an integrated multi-theory framework and puts the
Planned Behavior Theory, Social Cognitive Theory and Social Support Theory within the context of Indonesia’s
collectivist culture (Anggadwita & Dhewanto, 2016; Panda, 2018) a lacuna in the literature about women
entrepreneurship for urban Indonesian settings. In practice, three involved groups play a unique role. Policymakers
especially Depok City government and Dinas Koperasi dan UMKM need to focus more on providing subsidies to
flexible, digital resources for learning and training programs and awareness campaigns that help inform families of
their influence over training involvement. Programmes for training providers should design content that specifically
combines modules on building self-efficacy (mastery experiences through simulated projects, role modeling through
housewife entrepreneurs who excel in their chosen job, mentoring through their peers) and technical business content
designed for the realities of dual role life. As for housewives themselves, the findings highlight the importance of
communicating entrepreneurial aspirations to family members and actively pursuing opportunities for training
whether via formal education or through digital channels as the crucial route to transforming self-belief into
entrepreneurial behaviour. In terms of limitations, the cross-sectional design limited a causal inference, and samples
are limited of the Depok City that limits the generalizability. Future studies can: (1) use longitudinal designs in order
to follow evolution of self-efficacy and access to training over time and the dynamic effects on entrepreneurial
behaviour; (2) extend the study to the modeling of personality traits (risk tolerance, internal locus of control);
economic variables (household income and access to microfinance and technology adoption); (3) compare urban and
rural patterns as well as compare studies for cross national comparison (for instance, one of collectivist society,
Malaysia, Philippines) should be used to test cultural boundary conditions of the model; (4) use mixed methods with
mixed data collection (i.e., questionnaires and in depth interviews) (to get a detailed understanding of life experiences
of housewife dealing with dual role problems); and (5) assess the effectiveness of interventions in the context of self-
efficacy-focused training curriculum in comparison with traditional skill-based programmes, with an experimental
or quasi experimental design.

ISSN 3090-8760 (online)DOLI: doi.org/10.64243/JODIGBI.02.3.06



Acknowledgements

The author expresses his heartfelt appreciation to God Almighty for His wisdom, guidance, and strength.
This research process is supported by his beloved wife; he is very grateful to her for not only her unwavering support
along the way but most importantly for her encouragement. His mother and siblings are also deeply appreciated for
their continued love and support. Also, the author expresses deep appreciation to Dr. Osly Usman, M.Bus., as the
Research Methodology lecturer at the Master of Management Program, Faculty of Economics and Business,
Universitas Negeri Jakarta, for his invaluable guidance. Lastly, gratitude is owed to all respondents, the housewives
in Depok City who have generously contributed to this study.

REFERENCES

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes, 50(2),
179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Anggadwita, G., & Dhewanto, W. (2016). The influence of personal attitude and social perception on women
entrepreneurial intentions in micro and small enterprises in Indonesia. International Journal of
Entrepreneurship and Small Business, 27(2-3), 131-148. https://doi.org/10.1504/1JESB.2016.073974

Bandura, A. (1997). Self-efficacy: The exercise of control. W.H. Freeman and Company.
Badan Pusat Statistik Kota Depok. (2025). Statistik Daerah Kota Depok 2025. BPS Kota Depok.

Brush, C. G., Edelman, L. F., Manolova, T., & Welter, F. (2019). A gendered look at entrepreneurship ecosystems.
Small Business Economics, 53(2), 393—408. https://doi.org/10.1007/s11187-018-9992-9

Chin, W. W. (1998). The partial least squares approach to structural equation modeling. In G. A. Marcoulides (Ed.),
Modern methods for business research (pp. 295-336). Lawrence Erlbaum Associates.

Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed methods approaches (4th ed.). SAGE
Publications.

Darmawan, A., & Listiawan, T. (2023). Pengaruh entrepreneurial self-efficacy terhadap minat berwirausaha
mahasiswa: Studi pada mahasiswa ekonomi di Jakarta. Jurnal Manajemen dan Kewirausahaan, 15(2), 145—
158.

Elam, A. B., Brush, C. G., Greene, P. G., Baumer, B., Dean, M., & Heavlow, R. (2021). GEM 2020/2021 Women’s
Entrepreneurship  Report:  Thriving  Through  Crisis.  Global  Entrepreneurship =~ Monitor.
https://www.gemconsortium.org/report/gem-2020202 1 -womens-entrepreneurship-report-thriving-through-
crisis

Fayolle, A., & Gailly, B. (2008). From craft to science: Teaching models and learning processes in entrepreneurship
education. Journal of European Industrial Training, 32(7), 569-593.
https://doi.org/10.1108/03090590810899838

Fraenkel, J. R., Wallen, N. E., & Hyun, H. H. (2019). How to design and evaluate research in education (10th ed.).
McGraw-Hill Education.

Ghozali, 1., Firmansyah, D., & Widodo, A. (2023). Pengaruh entrepreneurial self-efficacy terhadap minat
berwirausaha di kalangan mahasiswa: Peran mediasi pendidikan kewirausahaan. Jurnal Pendidikan Ekonomi
dan Bisnis, 11(1), 23-38.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A primer on partial least squares structural equation
modeling (PLS-SEM) (2nd ed.). SAGE Publications.

Hapsari, R. D., & Prabandari, S. P. (2022). The role of entrepreneurial self-efficacy in shaping entrepreneurial
intentions among women in Indonesia. Asian Journal of Business Research, 12(3), 112—128.

House, J. S. (1981). Work stress and social support. Addison-Wesley.
Hsu, D. K., Wiklund, J., & Cotton, R. D. (2021). Family support and women’s entrepreneurial intention: The

moderating role of entrepreneurial education. Journal of Business Venturing, 36(4), 106098.
https://doi.org/10.1016/j.jbusvent.2021.106098

Jaelani, A., & Raharjo, S. T. (2023). Moderating role of training accessibility on the relationship between family
environment and entrepreneurial intention: Evidence from vocational students in Indonesia. International
Journal of Vocational Education and Training, 8(2), 89—104.

Knowlton, K., Seyb, S., & Brush, C. G. (2015). Gender blind spots in entrepreneurship. In Proceedings of the Diana
International Research Conference. Babson College.

Krueger, N. F. (2000). The cognitive infrastructure of opportunity emergence. Entrepreneurship Theory and Practice,
24(3), 5-23. https://doi.org/10.1177/104225870002400301

ISSN 3090-8760 (online)DOLI: doi.org/10.64243/JODIGBI.02.3.06



Linan, F., & Chen, Y. W. (2009). Development and cross-cultural application of a specific instrument to measure
entrepreneurial ~ intentions.  Entrepreneurship =~ Theory = and  Practice,  33(3), 593-617.
https://doi.org/10.1111/j.1540-6520.2009.00318.x

Nulis, S., Prasetyo, H., & Wibowo, A. (2022). The effect of training access on entrepreneurial intention: Moderating
effect of self-efficacy. Journal of Entrepreneurship Education, 25(4), 1-15.

Nunnally, J. C. (1978). Psychometric theory (2nd ed.). McGraw-Hill.

Oktari, R. (2021). Peran norma agama dan budaya dalam minat wirausaha perempuan Indonesia. Jurnal Perempuan
dan Pemberdayaan, 7(1), 22-35.

Panda, S. (2018). Constraints faced by women entrepreneurs in developing countries: Review and ranking. Gender
in Management: An International Journal, 33(4), 315-331. https://doi.org/10.1108/GM-01-2017-0003

Poerwandari, E. K., & Welianti, D. (2018). Dinamika kewirausahaan ibu rumah tangga di Indonesia: Antara peran
ganda dan pemberdayaan ekonomi. Jurnal Psikologi Sosial, 16(2), 45—62.

Somia, T. (2023). A dynamic gender-barriers framework to women’s entrepreneurship: A competency-based
perspective.  Journal of the International Council for Small Business, 4(1), 40-50.
https://doi.org/10.1080/26437015.2022.2122908

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Welianti, D. (2020). Akses pelatihan kewirausahaan dan dampaknya terhadap minat berwirausaha: Studi pada
perempuan di wilayah perkotaan. Jurnal Pemberdayaan Masyarakat, 8(1), 67-82.

Widiyanto, H., Susanto, A., & Rahmawati, D. (2024). Platform digital dan akses pelatihan kewirausahaan: Peluang
bagi ibu rumah tangga di era digital. Jurnal Teknologi Pendidikan, 12(1), 34—49.

Wilson, F., Kickul, J., & Marlino, D. (2007). Gender, entrepreneurial self-efficacy, and entrepreneurial career
intentions: Implications for entrepreneurship education. Entrepreneurship Theory and Practice, 31(3), 387—
406. https://doi.org/10.1111/j.1540-6520.2007.00179.x

Zhao, H., & Seibert, S. E. (2006). The big five personality dimensions and entrepreneurial status: A meta-analytical
review. Journal of Applied Psychology, 91(2), 259-271. https://doi.org/10.1037/0021-9010.91.2.259

ISSN 3090-8760 (online)DOLI: doi.org/10.64243/JODIGBI.02.3.06



